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ONE-STOP PURCHASING PLATFORM FOR WEDDING FASHION INDUSTRY CONCEPT INNOVATION MAKES DEVELOPMENT A WHOLE WEDDING INDUSTRY CHAIN

< fit>
Sﬁ)ﬁ *FE}E(J)?C' G i FR{E 4 7 Floor Plan

S8 RHANR: 25000 7K

RURS. BAMBE. BEHH. PERHREREH
Exhibits: Wedding Album & Frame, Photographic Equipment &
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The 25th China-Shanghai International Wedding Photographic Equipment Exhibition & International Children's Photography, Theme E;—Ts? gé?l,};ﬁ Iﬁ;’m’?
Photography, Photo Album & Frame Exhibition (CHINAWEDDING EXPO 2014) is scheduled to be held from Feb.24-27, 2014 in Shanghai World Exhibit:? :W edding G!own, Evening Dress And Groom's Wear
Expo Exhibition & Convention Centre.
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Exhibitor Analysis Trade Visitor Analysis

> RR§ &8 Database of Exhibitor FEWMRS T Data of Visitors
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The total number of Exhibitors is 650. They are all manufacturers and suppliers representing the forefront 90,000 Visitors from 1085 cities, 31 provinces in China including autonomous regions and municipality directly
development in the wedding photography sector, coming from several countries and regions including China, under the central government. 47 overseas regions and countries.

Korea, Japan, Spain, France, Malaysia, Singapore, ltaly, USA, China HongKong SAR, China Macau SAR, China
Taiwan Province and etc.
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91% of exhibitors satisfied with the show.Furthermore, they claimed the show and visitor quality satisfying.96% of them decided

to participate the next showin 2014.
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Trade Visitor Analysis

\Media Publicity
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Portrait Photography www.ggyinglou.com www.heiguang.com
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Children's Photography ~ visual of Wedding www.wedphoto.cn
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This exhibition advertised and information published on 441 mass media. Totally 21 reporters, journalists from 29 media
visited the exhibition and more than 532 presses released.
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